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THE TUFTS DAILY
Founded in 1980, the Daily is Tufts University's newspaper of
record and its only student newspaper. We serve as the primary
forum for news, opinion and discussion at Tufts.

TARGET AUDIENCE
>8,000 students, faculty, staff and community members

STAFF
More than 100 Tufts students write and produce News,
Features, Arts, Sports and Opinion content

PUBLISHING
The Daily is printed Monday through Thursday
throughout the academic year, with daily circulation
totaling 1,025 copies

LOCATION
Our printed newspaper is distributed free-of-charge to
Tufts' Medford/Somerville Campus, the Medical School,
and the School of the Museum of Fine Arts

RANKINGS
The Daily regularly ranks among the top 20 student
newspapers in the nation according to Princeton Review
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ONLINE
The Daily publishes all of its content
digital-first, with an average of 90,000
online visitors per month
READING MEDIUM

Print
45%
Online Only
55%

SOCIAL MEDIA
The Daily's social media presences is
strong, with 47% of readers reaching us
through Facebook
2,315 followers

7,423 followers

4,223 likes

OUR READERS
According to recent research, the vast majority of our student
readers buy food off-campus at least once per week, and
more than a third eats off-campus at least three times
weekly. Most readers estimate that they spend $20 or more
on off-campus food weekly, with restaurants in Davis Square
ranking among readers’ favorite off-campus spots
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TUFTS UNIVERSITY
Tufts is a private college in the Boston area with both a
4-year undergraduate program and a constellation of
graduate schools. The University’s undergraduate and
graduate programs regularly rank near the top of national
rankings. The school’s acceptance rate is less than 15%.
Undergraduates pay an average net price of around
$28,000 to attend Tufts. Most undergraduates attend
Tufts full-time, and the majority are from out-of-state.
Most undergraduate students at Tufts live in on-campus
dorms, but more than a third live off-campus, primarily in
surrounding neighborhoods in Medford and Somerville.
Nationwide, market research shows that students have an
average of $179 per month to spend in disposable
income. Similarly, our research indicates that much of our
audience regularly spends more than $100 per month at
nearby restaurants and grocery stores.
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PRINT ADVERTISING:

The Daily offers several different print advertising options, which
reach thousands of readers every week on three Tufts campuses.

REGULAR RATES:

Additional charge for color is $200 for any size

BULK DISCOUNTS

AD SIZES
Full page

1/2-page

1/4-page

1/8-page

Front banner
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SPECIAL PRINT PRODUCTS
FREE AD DESIGN
The Daily now offers free ad design services for on- and off-campus
clients! Just send us information and one of our talented graphic
designers will create an advertisement of any size.
Requests for ad designs must be sent within at least five business
days of the advertisement’s first publication date. Use of our free
design service is limited to two unique ads per client per semester;
these ads may be used in the Daily an unlimited number of times.

INSERTS
Inserts of any size are available at a rate of $250 per double-sided
page per day. Orders should be sent at least seven business days
prior to the run date. Contact us for mailing instructions; we can also
design and print your insertions for an additional fee.

CLASSIFIED ADVERTISEMENTS
The Daily offers classified advertising in our print paper. Ads are
priced at $10 for the first 20 words and 25 cents per word after
that. Go to tuftsdaily.campusave.com to place an order.
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SPECIAL ISSUES
The Daily runs several special issues over the course of the year,
which contain unique content and are among our highest-visibility
issues. While readership for special issues tends to be fairly high, we
offer advertisements in special issues for no additional charge!
Four special issues are currently planned for this academic year, with
more issues soon to come:
Matriculation Day: August 29, 2018
More than 1,300 new Tufts undergraduates are arriving on campus on
this day, and our staff will hand-deliver copies of the Daily to these
new Jumbos and their families. Advertising in the Matriculation Issue
is the ideal way to introduce new students, most of whom are not
from Greater Boston, to your brand.
Homecoming Weekend: September 28, 2018
Students will gather over the weekend to cheer on Tufts athletic
teams, and alumni will return to campus to reminisce. This issue will
feature features, previews, and profiles on athletes
and teams, along with our regular mix of news.
Class of 1994 Reunion: May 2019
Hundreds of Tufts alumni will converge on campus to reconnect with
classmates and reminisce for their 25th reunion. For the occasion, the
Daily is producing a special archival issue, featuring Tufts Daily
articles and photos from the Class of 1994’s four years at Tufts.
Because circulation is limited, discounts are available.
Commencement Day: May 19, 2019
This is our largest and highest-visibility issue of the year, designed to
help graduating seniors reflect on four years on the Hill. The
Commencement Issue is popular with clients looking to reach alumni
and family members alike.
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DIGITAL ADVERTISING

ONLINE ADS
The Daily’s website attracts an average of more than 90,000 visitors per month,
which includes thousands of current Tufts students and staff as well as alumni,
parents of students, and members of the local community. All print articles are
published online, in addition to breaking news stories, multimedia productions,
photos, and other exclusive online content. We are Tufts’ sole publication offering
accurate, well-sourced and professional breaking news, which is why thousands of
students follow us online.
3 different advertising options:
1. Leaderboard at the top of desktop pages
2. Skyscraper at the side of every desktop
article
3. Mobile leaderboard

50,000 views: $400 ($8 per 1,000 views)
30,000 views: $270 ($9 per 1,000 views)
20,000 views: $200 ($10 per 1,000 views)
10,000 views: $110 ($11 per 1,000 views)
5,000 views: $60 ($12 per 1,000 views)

Online ads can be images, Flash objects, or HTML. Ads are priced, regardless of
size, by the number of views. Any targeting you specify is free.

NEWSLETTER
The Daily is launching a weekly email newsletter this semester, featuring links to the
week’s biggest stories, photos, and information about campus events and local news.
We are offering advertisers the opportunity to serve as our exclusive newsletter
sponsor, earning a logo and brief message at the top and midpoint of every newsletter.
For more information, please contact us at business@tuftsdaily.com.

SOCIAL MEDIA
The Daily’s Facebook, Twitter, and Instagram pages have a following of thousands of
people. The majority of our student readers say they reach our articles via Facebook,
and we use all of our social media platforms to share breaking news stories and
publish multimedia content. The Daily offers sponsored social media posts to select
advertisers with ongoing marketing campaigns. Contact us to enquire about eligibility.

MULTIMEDIA
The Daily’s content extends well beyond articles – we also produce regular videos and
podcasts. Please contact us regarding exclusive advertising opportunities on these
platforms.
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PUBLICATION CALENDAR
The Daily produces four print newspapers per week during the academic year,
excluding holidays or snow days. Content is published online, however, five
days per week when school is in session, and at various times as breaking
news warrants.

FALL 2018 PRODUCTION SCHEDULE
orange = Regular Issue
yellow = Special Issue
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SPRING 2019 PRODUCTION SCHEDULE
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SPECIFICATIONS AND POLICIES

ADVERTISEMENT SUBMISSION
Clients must submit print ads via email to business@tuftsdaily.com at least two business days prior to the run
date by 12pm. Ads placed after the deadline may not appear in the issue or be subject to a 15% fee.
Insert orders must be ordered at least seven business days prior to the run date; submission instructions will
be provided following placement of the order. Please allow additional time for Daily-designed inserts or
inserts printed by our printing contractor. Clients who provide their own prints are responsible for ensuring
that they mail enough inserts for the full circulation run of the Daily (1,025 copies).
Print advertisements need to be submitted using a PDF, JPEG, Microsoft Office suite, or Adobe Creative Cloud
suite. If the production team is unable to open or import an ad, the Daily may request a new file in a
supported format. If a new file cannot be provided, the 15% late fee may apply.
The Daily recommends sending advertisements in a JPEG or other image format if there are concerns about
whether particular fonts are supported; advertisers is responsible for ensuring that ads submitted in an image
format, or any images enclosed within ads, are of an appropriate resolution.

PAYMENT POLICIES
Advance payment is required for all first-time clients and strongly encouraged for returning clients. For
payments not provided in advance, the Daily invoices clients at net 15 days. The Daily reserves the right to
require pre-payment from clients with a history of late payments or nonpayment.
The Daily accepts payments via Inter-Departmental Requisition forms (IDR) or expense transfers for on-campus
clients, as well as via check (payable to “Trustees of Tufts College”) or online Touchnet credit card transactions
for any clients. Paper payments (IDR or check) can be dropped off at the Daily’s office in the basement of Curtis
Hall, mailed to our PO Box listed on page 8, or picked up by a Daily staffer. Proof of online payment (expense
transfer or credit card) should be sent to business@tuftsdaily.com . Full payment instructions will be provided
upon receipt of an order.

AD DESIGN
All requests for ad design services, with full advertising copy and images, must arrive within five business days of
the ad’s first scheduled run date. Ad designs that are requested with fewer than five days’ notice may be subject to
an additional fee.
Clients are entitled to two free ad designs per semester. Beyond this, the Daily is willing to make minor textual
alterations to the same design, such as changes of date, without counting these redesigns as a separate design. Any
additional designs beyond this two-per-client limit may be arranged with one of the Daily’s graphic designers for an
additional fee.
Any client requesting a design may provide images, logos, and other elements for use in their ad, but the client
must own the images provided or possess the rights to use the image for commercial purposes. The ad designs
themselves are intended for use solely in the Tufts Daily’s print and/or online publications; contact us if you would
like to use your Daily-designed advertisement elsewhere and we can help arrange a fee with the graphic designer.
Businesses and Tufts departments that use our free ad design service are expected to eventually purchase an
advertisement in the Daily. The Daily reserves the right to limit or bar use of this privilege for clients who do not
use this service in good faith.
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CONTACT US
Business Department Email (for orders and questions):
business@tuftsdaily.com
Mailing Address (for payments):
The Tufts Daily
PO Box 53018 Medford, MA 02155
Executive Business Director (for questions and comments):
Joe Walsh
jwalsh06@tufts.edu
508-468-8586

